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Everyene & talking ahous the new hee PR
firm an Sand Hill Enad, Sand Hill 'R
Partreers i an inteprated markesing come-
menicarions agency with odfices in San
Franciscn, Silican, Valley, Mevr Yark, and
Texas, Who is behind this sensation?
Answer: Veteran PR pro Temd Tiffany
“Cypenirsg Sand Hill FI2 Partrers hes heen
o drearn,” she retares, Th wors weith tal-
ented independert PR profesicnals ol
over the coantry is inspirstional and me-
pands our impacr.”

Today Tiffamys scnpe of wock inciades
creating, PR strategy and execation for
retail busnches, enserminment and sports
orisis ne.

Stantord Unirersity where she soudied
jreurnalism and marketing comomunica-
tians. After gracnstico, Tithoy went oo m
lead eneapmricatices campanias like the
Hearse Cesparation, Spmaumg, Sterbnces,
Tty 2 Co's Prcific Morthwest pegion
and ape af the naton’s kugest homoy real
eware firms, Padtic Unioo Internetinoal,

When disconnected fmen her phone
and laptop, Tiffary sperds several bonrs
& week rehearsing and singing with the
back n the ReBoot Caresr Accelarasmr for
Women ar Globel Silicon Valley Labs is
anather project clase to her heare—sha
serven o their Advisary Brard.
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