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Marshall and lan Ferpuson met while
caming ther MBAs at Stanfosd. Their
baminess started as a rescarch progect and
has since morphed into ane of the Ray
Area’s hotiest startups. “Kitchst 15 a digiral
||ufl;|;-1|1|m.'¢' that connects diners with
Jocal chels, III.'.Ilei.IT_iI easny o bi"ngl'l:rruh
arxd family together for full -service, restan

rant-cpuahty meak ar home,” notes Mar

slall. The fixed price of 3% per person
rruikirs 1 .Illﬂl!'ﬂ'lldr :||1l||:|l||“ﬂl!n1u!'m:
tix climang out.

Marshall began his carcer us the fith
hire of Perella Weinberg Partners, a
“stariup imvestment bank i New York
Ciny, which lsunched i 2006 alier rosing
$1.18 in capartal. He kater retamed 1o his
bicarine absite of Califirrm to attend buisines
school at Stanford, where he lad the
s hoal's I':1'|[“I'l’.'|.'l"l’:l:ﬂl.l'llll.}1 Clab ard buak
the foundlation of Kitchin, He was neomed
ta Forbes” anmual 30 Under 30 lh jl.nl
momithe after graduating, Tn the three yean
sane bunching Kischit, e has overseen its
growih inio an intermatiomlly reoopied
lifestyle brand ar the foreiront of the food
and hospitality industrics. *P'm inspired
not simmgely by my bove of food, but by a
Toromal st -.rl'd:':n'l'nu.t\ that hunee '|J'u.|1|:'|.|.
oy vahoes a5 much as my canser: growing
g i @ Barmaly Dusiness; stuchang theology,

iraveling exiersively ihrough Indiay men
oy stsertupy Founchens and shanng count
koss dlinncr tables with fascisating poople,”
says Marshall, Al 1ogether, these have
transformed me into the entreprencur |

Fergeson serves as the Cheel of Lesign
for Kirchit Tonight. He rebites, *Profes
sinrally, | consider myself an entrepreneur
and a desgmer in ecqual meavare.” Fergu-
ok )] I'l"?i'l IIH bl “':"k‘tlﬁ :ﬁ“i'l]f'l'l"lllh'
= ﬂ.lml.'lllllll ol H.l.ilt &. {:ml*mr‘\- .III'J. F -
a freclance designer for his fimt startup
vermne, DA D In 2009, this belsef
Jed hirmn first to the design-oniented pro
jrarm al the Standond Grrduate School of
Business, and then on to technology en
trepenerncershags,

Ar Kitchit “Tonight, Fergusons day-io
day work umites many of his passions,
it dessgn, ¢-comimenoe; brand de
velopment, and, of course, food, A native
r"-'u.-w H“'in'..n'.. lie l-].'lrlll- lis tnee betweeis
Ban Francisoo and the West Village, e
canse | can't decide which restaurant | ke
better,” he admies. He hokds 2 BA in ethics,
|u]fin.. arwd ecorowmecs Irom Yake ard the
aforementioned MBA from Stanford.
Wearirgg those rwo haits—both analyst and
artist—typifies his approach to business.
He's a ferm behever than good dessgm en
hances and enables tactical business objoc
tives; that Excel and Photoshop, when
e l-:llé,;l.'llu:r, imake @ |1|Jnrrﬁ|| ].ﬁ:r."'l'ﬁ'
aren’t just serving food,” he says. “We're
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