Hope Patricia DALY

The peninsula is abusze over Hope Patricia
Daly. As the force behind Hope Patricia
Daly Public Relations, her magic touch is
turming clients” dreams into gold. She owns
and operates a full-service boutique agency,
which she founded in 2000, specializing in
high-end i'aﬁst:r'll.' public relations, As one
of the key supporters of Gentry's recent

annual Philan-
thropy event at
Filali, Daly’s un-

paralleled enengy, hands-on approach, and
imaginative thinking, further fueled by
her innate creativity, produced magic for
Gentry guests. The result was a flawless
evening enjoved by the who's who of Bay
Area philanthropy and bevond.

As a native San Franciscan who was
raised and schooled in the heart of the Sil-
icon Valley, she is a dynamic part of the
peninsula community. When asked whar
makes her approach so special, she explains:
“It’s about positively impacting my clients’
businesses through the development of
strategic media, social media, and commu-
nications programs amd i‘ml!'-t]'pl:l’!i]‘lil'lﬁ that
resonate with a media-savvy public.” Daly
has a proven track record of success, with
an impressive array of top-tier clients and
partners 11].1‘.4111&115 over 25 years,

When she isn't workdng tirelessly on be-
half of her clients, Dialy is a non-stop con-
triburor ro a myriad of philanthropic causes

and events throughout the Bay Area.
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